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“On the average, five times as many people read the 
headline as read the body copy. When you have 
written your headline, you have spent eighty cents out 
of your dollar.” 

‐David Ogilvy 



  The Good 

  The Bad 

  The Ugly 



  Bolding 
  Numbers 
  Characters 
  Get ‘R Done! 



  Attention Getting 
  Tracking 

  Specific Phone Number and Landing Page 
  Metrics Issues 

  Great for Local 



  Branding 
  What is the ad’s purpose? 

  Attention Span 
  Like 3 seconds 

  Utilize Your Space 

“It's not our fault our generation has short attention 
spans, Dad. We watch an appalling amount of TV.” 

‐Lisa Simpson 



  Display URLs 
  Test Both 
  Can Make It Stand Out 

  Ads 
  Grammatically correct 



  Keep them in the silo 
  Let them find related items 
  Company Validity 

  Contact Information 
  About Us 





Twitter: katemorris 


